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I  bel ieve  ideas are  magic .  I  love  discover ing them,  quest ioning them,  taking 

them apart ,  and imagining how they might  otherwise  be .  As  as  a  designer,  I  am 

ferociously  cur ious  and inspired by  ambigui ty.  I  thr ive  taking on pro jects  that 

al low me to  move across  and beyond categor ies  and disc ipl ines ,  taking complex 

problems and t ranslat ing them to  s imple  solut ions ;  whether  i t  is  creat ing an 

af fect ive  environment ,  a  beaut i fu l  d iagram,  a  d igi tal  product ,  or  re thinking a 

complete  customer  exper ience

E X P E R I E N C E

A S S O C I AT E  E X P E R I E N C E  D I R E C T O R  •  H U G E  I N C

M A Y  2 0 1 5  -  D E C E M B E R  2 0 1 7 

As the  f i rs t  user  exper ience designer  h i red in  a  leadership  ro le  I  have helped 

shape our  human-centered design pract ice .  I  have led user  exper ience across 

our  largest  and most  complex  accounts  –  leading teams through user  research , 

bra instorming,  i terat ive  design & prototyping  and ref inement .  I  can move f lu idly 

between disc ipl ines  col laborat ing wi th  designers ,  technologis ts ,  product  managers 

and c l ients  to  f ind the  sweet  spot  between unspoken user  needs ,  business 

outcomes ,  and technical  complexi ty.

Outs ide  of  my c l ient  responsibi l i t ies ,  I  have been a  champion for  meaningful 

inc lus ion ,  organiz ing groups to  discuss  ant i -oppress ion .

C L I E N T S :  F O U R  S E A S O N S ,  H E A R T  &  S T R O K E ,  C A N A D A  G O O S E ,  D A V I D ’ S  T E A , 

C B C .

http://hellosilvia.com/


D E S I G N  C O N S U LTA N T

2 0 1 1 - P R E S E N T

Being a  design consul tant  has  taught  me how to  work  nimbly  and quickly 

integrat ing into  any team or  s i tuat ion .  I  was  responsible  for  leading a  var iety  of 

d igi tal  products  ranging f rom re- imagining the  future  of  mobi le  banking through 

to  working wi th  a  non- for -prof i t  to  develop a  complete ly  new product .  I  excel  at 

any s tage of  pro ject  f rom concept ing through to  execut ion ,  and everything in 

between .  

P A S T  C L I E N T S :  S H A W  ,  V I S A ,  C L O R O X ,  F R E S H B O O K S ,  R E D  B U L L ,  C I T I G R O U P , 

C I F F ,  T E L E T O O N ,  E O N E ,  I R B E 

C R I T I C A L  M A S S  •  F R E E L A N C E  E X P E R I E N C E  A R C H I T E C T  

2 0 0 9 - 2 0 1 2

I  quickly  learned how to  my pass ion for  graphic  design and technical  expert ise 

under  the  umbrel la  of  user  exper ience .  Af ter  each engagement  I  was  repeatedly 

asked to  come back and work on var ious  high prof i le  pro jects  inc luding an 

exper imental  iPad inter face  for  Ci t i .  The prototype was  presented to  Ci t i 

execut ives ;  they  were  del ighted and chose Cri t ical  Mass  to  fu l ly  develop the  idea .

P A S T  C L I E N T S :  S E A R S ,  P A N A S O N I C ,  G U C C I ,  P C  F I N A N C I A L  A A A ,  C I T I G R O U P 

I N T E R A C T I V E  M E D I A  L A B  •  R E S E A R C H E R 

2 0 0 5 - 2 0 0 9

I  pr imar i ly  worked on the  inter face  design & development  of  a  VoIP appl icat ion 

which was  presented to  both  Google  and Bel l .

S K I L L S

I n t e r a c t i o n  D e s i g n

D i g i t a l  S t r a t e g y

Wi r e f r a m i n g

R a p i d  p r o t o ty p i n g

S k e t c h i n g

Us e r  r e s ea r c h

P r o d u c t  m a n a g e m e n t

Ag i l e

D e s i g n  l ea d e r sh ip

P hy s i c a l  Co m p u t i n g

Co m p e t i t ive  A n a l y s i s

Vi s u a l  d e s i g n

N O TA B L E  P R O J E C T S

F O U R  S E A S O N S

O C T  2 0 1 6  -  D E C  2 0 1 7  •  E X P E R I E N C E  D I R E C T O R

Four  Seasons  came to  us  wi th  the  mammoth task  of  re - imaging their  complete 

customer  exper ience and to  th ink about  how digi tal  could  best  serve  their  guests . 

•  Led the  redesign of  key  digi t ial  propert ies  inc luding their  websi te ,  app,  and 

authent icated exper ience .

•  Led a  lean team of  designers  in  c lose  partnership  wi th  the  c l ient  to  create  a 

ser ies  of  user  scenar ios ,  f lows ,  and designs  that  wi l l  def ine  the  future  guest 

exper ience .

T O O L S

S k e t c h

Ad o b e  I l l u s t r a t o r

Ad o b e  P h o t o sh o p

Ad o b e  I n D e s i g n 

O m n i g r a f f l e

I n Vi s i o n

Fr a m e r

P r i n c ip a l

Pe n  a n d  p a p e r

H TM L  /CS S /Java s c r ip t

Va r i o u s  p r o g r a m m i n g 

l a n g u a g e s



•  Grew the  account  f rom a  s ingle  t rack of  work  to  a  mult i -mi l l ion dol lar  account , 

leading user  exper ience design across  every  digi tal  touchpoint  a  guest 

interacts  wi th .

•  Presented an analys is  of   the  mobi le  app,  and hote l  exper ience to  the  Four 

Seasons  execut ives  that  became the  foundat ion for  al l  future  mobi le  app work . 

•  Currently  leading a  team of  designers ,  developers ,  external  vendors ,  and 

product  managers  to  design the  four  season mobi le  app,  the  four  seasons 

websi te  and the  a  number  of  smal ler  d igi tal  pro jects . 

H E A R T  &  S T R O K E

A U G  2 0 1 5  -  S E P T  2 0 1 6  •  E X P E R I E N C E  D I R E C T O R

Heart  &  Stroke had the  colossal  task  of  taking 25  regional  websi tes  and 

consol idat ing them under  one umbrel la .  The exis t ing s i te  suf fered f rom 

organizat ional  chaos  which mani fested in  160 navigat ion i tems ,  50k pages ,  and a 

44% bounce rate .

•  Responsible  for  leading user  exper ience design through the  complete  digi tal 

product  l i fecycle  f rom strategy,  through to  p lanning and execut ion .

•  Created an intui t ive  easy  to  use  websi te  by  reducing the  navigat ion to  5  i tems , 

creat ing a  f lex ib le  modular  system that  could  grow wi th  the  organizat ion , 

•  Led mult i - l ingual  (Engl ish/French)  user  test ing wi th  a  wide var iety  of 

par t ic ipants  inc luding s t roke survivors . 

•  Worked wi th  Paul  Scher  of  Pentagram to  al ign the  new websi te  to  the  re -

branding,  pushing the  brand by demonstrat ing a  deep understanding of 

typography,  colour,  layout  and access ibi l i ty. 

•  Bui l t  consensus  across  Heart  &  Stroke by  communicat ing design rat ionale , 

he lping establ ish  common goals  and def ining a  digi tal  s t rategy ;  u l t imate ly 

changing the  way everyone f rom the  Chief  Market ing Off icer  to  regional 

d i rectors  approached digi tal  in  the  organizat ion . 

•  Col laborated wi th  a  team of  developers  hal f - way around the  wor ld  act ing as 

product  manager,  t ranslat ing business  requirements  and user  needs  into  user 

s tor ies  fo l lowing an agi le  process .

•  Resul ted in  120% increase  in  convers ion ,  34% l i f t  in  onl ine  revenue,  and 40% 

drop in  bounce rate . 

E D U C AT I O N

M . A R C H

2 0 1 2

M a s t e r s  o f  A r c h i t e c t u r e

U n i v e r s i t y  o f  To ro n t o

B . A P S C

2 0 0 7

E n g i n e e r i n g  S c i e n c e 

Co m p u t e r  E n g i n e e r i n g

U n i v e r s i t y  o f  To ro n t o



C A N A D A  G O O S E

M A Y  2 0 1 5  -  A U G  2 0 1 5  •  E X P E R I E N C E  L E A D

Canada Goose approached HUGE as  they prepared to  launch their  e -commerce s i te 

in  the  US and reposi t ion their  brand global ly.

•  Or iginal ly  tasked wi th  a  s i te  opt imizat ion ,  I  led  a  complete  re -design of  the 

websi te  that  was  completed in  two months . 

•  Prototyped complex interact ions  and f lows to  eas i ly  communicate  wi th  an 

external  development  vendor. 

•  Increased convers ion by  290% and making an increment  $13 .6M between Sept -

Oct  2015

More pro jects  avai lable  on hellosilvia.com

A W A R D S

P R O T O H A C K  T O R O N T O  H A C K AT H O N

2 N D  P L A C E ,  2 0 1 6

Civic  Design Hackathon hosted by  the  Ci ty  of  Toronto. 

H U G E  C H A N G E  H A C K AT H O N

B E S T  V O L U N T E E R  A P P L I C A T I O N

Designed and developed an appl icat ion that  takes  spare  t ime and of fers  i t  to 

someone in  need . 
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